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VY nepmomy po3aini po3rISTHYTO TEOPETHYHI OCHOBH €JIEKTPOHHOI KOMEPIIii, IMOHATTS Ta
METOAM TPOCYBaHHS CalTy Ta pekiiaMH B Mepexi IHTepHeT, (opMyIIOeTbes 3ajada OLIHKU
e(hEeKTUBHOCTI TPOCYBAHHSI CAUTY.

Y npyromy po3aiiai mpoaHaTi30BaHO HU3KY METOJIB OIIHKH €(EKTUBHOCTI MPOCYBAHHS
caiTy, a camMe — METOM OIIHIOBaHHS €()EKTUBHOCTI PEKJIaMHOI KaMITaHii, METOI OIlIHIOBAHHS
e(eKTUBHOCTI IHTEPHET-MapKETHUHTY, METOM BUKOPUCTAHHS MOKA3HUKIB BeOAHAIITUKH, METOAN
Bukopuctanasi SMART-rexHomortii.

VY TpeTboMy pO3/isli HABEJICHO MOJIENI MPOTHO3YBaHHS €()EKTUBHOCTI MMPOCYBAaHHS CailTy
— perpeciiiHa Ta HelipoMepexeBa. HaBoauThcst mpuKiIaa po3paxyHKiB y cepeosuiii Deductor
Studio Lite. Onucyerscss cTBOpeHa iH(pOpMAaIiiiHa MOIENb CHUCTEMH MOBOKO Bi3yaJbHOTO
moaemoBanHs UML — HaBeneHO HU3KY Jiarpam.

VY ueTBepTOMY PO3/1JIi ONMMCAHO MOXIIMBOCTI CUCTEMH JIJISl IPOTHO3YBaHHS €(DeKTUBHOCTI
npocyBaHHs caity. HaBeaeHo mpukian (QyHKIIOHYBaHHS ITi€l CHCTEMH, IMPOBEACHO aHaTI3
pe3ynbrariB  po3paxyHkiB. OriHeHa e(EeKTHBHICTH pPO3POOKH CHUCTEMH 32 JIOMOMOTOIO
(GYHKIIIOHATEHO-BAPTICHOTO aHAJI3Y.

VY n'aromy po3aisii mpoaHati30BaHO HEOE3MeuH1 Ta MIKiATUBI BUpOOHUYI (haKTOpH i yac
pobotn xopuctyBaua I[IEOM, po3poOieHo 3axoaud MmoAo 3a0e3reueHHs Oe3MmeyHux Ta
KOM(OPTHUX YMOB POOOTH.

OO0'exToM AOCTIPKEHHSI € OIIHIOBaHHS €()EKTUBHOCTI TPOCYBAHHS I1HTEPHET-CAMTY.
[Ipeamer nocmiKEHHsT — METOAM OLIIHIOBaHHA €()EKTUBHOCTI POCYBAHHS IHTEPHET-CAMTY.

Meroto marictepcbkoi poOOTH € BIOCKOHAJIEHHS TPOIECY OIIHIOBaHHS €(EeKTHUBHOCTI
IPOCYBaHHs IHTEPHET-CAalTy MLUIAXOM 3aCTOCYBAaHHS CYyYaCHHX MaTeMaTHUYHUX METOJIB Ta
CepeIoBHUINA CIeliai3oBaHo1 iHGOPMAIIIITHOT CUCTEMH BIAaCHOI pO3pOOKH.

VY 3B'I3Ky 3 TUM, IO OyAb-fKi CalTH MOTPIOHO «IpPOCYBAaTH», TOOTO MPOBOIUTU
peKJIaMHY KaMTIaHIi0 JIsl 3aJTy9eHHS BiJIB1AyBadiB, @ METOAM I[OTO MICTATH SK BHYTPIIIHI, TakK 1
30BHIIIHI ()aKTOPH, OLIHKA e€(EKTUBHOCTI MPOCYBAaHHS CalWTy mepeadavae aHaji3 MOKa3HHUKIB,
Kl CBITYaTh MPO TE€, HACKUIBKM YCHIITHO TPOBOJUTHCS MPOCYBAHHS W YU JIOCATAIOTHCS
MOCTaBJIEHI 11iJ1i, TO MOTPIOHO 3aCTOCYBAaHHS CY4aCHUX MaréMaTUYHUX METO/IB.

HaykoBa HOBHM3Ha Marictepchbkoi poOOTH TOJATaE B OJHOYACHOMY 3acCTOCYBaHHI
YOTUPHOX MOJETe OLIHKA €(QEeKTUBHOCTI NPOCYBaHHS I1HTEpHET-CAiTy, KOXXKHa 3 SKOi
peasizoBaHa IBOMa METOJIaMHU.

[IpakTHyHa LIHHICTH TOJNATAaE B TOMY, IIO po3poOsieHo iH(opMamiiiHy cucremy —
MpOTrpaMHUI 3aCTOCYHOK, SIKMHA JO3BOJISE€ 3IIHCHUTH OIIHIOBaHHS €()EKTHUBHOCTI MPOCYBaHHS
IHTEpHET-CaliTy OOpaHUM METOJIOM Ta HaJaTH PEKOMEHAAII] II[0I0 MOJAIBIITNX JiH.

OcHoOBHI MMOJI0’KEeHHSI KBaJTl(pikamiifHoi poboTH MaricTpa Oyiu mpeacTaBieHi Ha YOTUPHhOX
HAYKOBUX KOH(EpeHIIisX, 3A1iCHEHO YOTHPH MyOTiKarii.
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The first chapter examines the theoretical foumaatiof e-commerce, the concepts and
methods of website promotion and advertising on ltiternet, and formulates the task of
evaluating the effectiveness of website promotion.

In the second chapter, a number of methods foruatiag the effectiveness of site
promotion are analyzed, namely, methods for evilgathe effectiveness of an advertising
campaign, methods for evaluating the effectiveioé¢s$sternet marketing, methods for using web
analytics indicators, and methods for using SMARdhhology.

The third section provides models for predicting #ffectiveness of site promotion -
regression and neural networks. An example of &aticuns in the Deductor Studio Lite
environment is given. The created information moofethe system is described in the visual
modeling language UML — a number of diagrams avemgi

The fourth chapter describes the capabilities efsystem for predicting the effectiveness
of site promotion. An example of the functioningtbis system is given, and the analysis of the
calculation results is carried out. The effectivenef the system development was evaluated
using functional-cost analysis.

In the fifth chapter, dangerous and harmful produncfactors during the work of the PC
user are analyzed, and measures are developedstoeesafe and comfortable working
conditions.

The object of the study is an evaluation of thee@ff’eness of the promotion of the
Internet site. The subject of the study is methafdsvaluating the effectiveness of the promotion
of an Internet site.

The purpose of the master's thesis is to improwe phocess of evaluating the
effectiveness of the promotion of an Internet biteapplying modern mathematical methods and
the environment of a specialized information systents own development.

Due to the fact that any site needs to be "promiptbet is, to conduct an advertising
campaign to attract visitors, and the methods Ha include both internal and external factors,
the evaluation of the effectiveness of site proomtinvolves the analysis of indicators that
indicate that how successfully the promotion isriedr out and whether the set goals are
achieved. The use of modern mathematical methadsisred.

The scientific novelty of the master's work corsist the simultaneous application of
four models for evaluating the effectiveness ofggh@motion of an Internet site, each of which is
implemented by two methods.

The practical value is that an information systeas lbeen developed — a software
application that allows you to evaluate the effemtiess of the promotion of the Internet site by
the chosen method and provide recommendationsiftivelr actions.

The main provisions of the master's thesis werseguied at four scientific conferences,
four publications were made.
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